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Insurance Readability Review 
In May 2012 Quality Product Research Limited launched an insurance research service in conjunction 

with www.quotemonster.co.nz. As part of that service we consider whether a policy is easy to read.  

Making a policy easy to read is not yet a focus for New Zealand insurers but we think that they may 

come to be so. Many large companies have standards for readability of documents to ensure signs or 

manuals can easily and quickly be read by clients and staff. In some places there are legal limits on 

how hard to read a policy can be (such as this one, in Florida).  

Clear policy wordings are only part of the process. Clients may need more help to understand the 

cover that they have. The may need advice to get the right amount of cover, of the right type. That 

process may include the advice from a good adviser. But looked at another way, if there is no need to 

make it hard to read, why do it?  

Some insurers find it possible to write more clearly than others.  

Review Findings 
Looking at just life cover, four out of the top nine insurers, have a Flesch Reading ease level lower 

than 45. Five have averages that are higher.  

The easiest to read life policies are offered by Partners Life, TOWER, and Sovereign.  

Score also isn’t directly related to product complexity: one of the most complex is very easy to read. 

Although the averages hide some big differences. Many clauses are simply written, and some are 

more complicated.  

Four insurers have some sections of their policies that score lower than 15 making them very difficult 

to read. All insurers have some sections in their policies that score lower than 30. Interestingly, it isn’t 

all the same clauses: some companies can explain a concept much more clearly than others. 

Scoring Method 
We use the Flesch Reading Ease scale. The formula for the Flesch Reading Ease score is: 

206.835 – (1.015 x ASL) – (84.6 x ASW) 

Where: 

ASL = average sentence length (the number of words divided by the number of sentences) 

ASW = average number of syllables per word (the number of syllables divided by the number 

of words) 
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We score policy features and give advisers the option of adjusting them based on readability. We do 

not adjust the scores unless the adviser selects to do so. The use of third-party research in the sale of 

insurance is still quite new; therefore we have focused on main definitions first. When selected the 

scores are adjusted according to the following table: 

Flesch Scores and Impact 
Base of Flesch Reading Ease  

80% 0 – 15  Difficult 

85% 16 – 30 Graduate 

90% 31 – 59  School C+ 

95% 60 – 70  13 – 15 year old students 

100% 71 – 100  11+ Students 

More Details 
• The Flesch score of this information sheet is: 61.6 

• For more details on Quotemonster go to: www.quotemonster.co.nz  

• For more details on Quality Product Research go to: www.qpresearch.co.nz  

• Or call (09) 480 9535 and speak to Russell Hutchinson or Kelly Pulham.  

• This report was written by Russell Hutchinson using QPRV52d.mdb on 15 January 2013. 


